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PROFILE 
SelectCore Ltd. (“SelectCore” or the “Company”) offers 
prepaid telecom and prepaid financial solutions to a large and 
growing underserviced market using its own network 
infrastructure and proprietary technology.   
 
SelectCore provides services to both the consumer and 
wholesale market segments. The Company’s consumer 
division offers a wide range of prepaid solutions, including 
wireless & long distance, internet, and credit card services 
through its established and growing retail network. Through 
its wholesale division, SelectCore provides a suite of 
solutions, including point-of-sale activation (POSA), 
transaction processing, long distance switching and 
termination, and call-center support to tier-1 corporate clients. 
 
CORPORATE STRATEGY 
Over the past 10 years, SelectCore has pursued an aggressive 
growth strategy in the prepaid telecom business, targeting the 
un-banked and credit-challenged.  The Company deployed 
POS terminals using its own proprietary software to facilitate 
the delivery and activation of products and services.  The 
flexibility and scalability of the platform allows for easy 
addition of new products and services. SelectCore’s objective 
is to leverage its existing technology, infrastructure and retail 
channel established over the previous decade to: 

 Become a leader in the prepaid financial services industry; 
 Introduce new products and services (eg. Iridium 
MasterCard); 

 Provide wholesale solutions to corporate clients; 
 Offer the lowest fee products and services; and 
 Expand into other markets (USA). 

 

http://www.selectcore.com/
http://www.bigcharts.com/


 
 

SelectCore Ltd.                                           Information Report 
 

 

eResearch Corporation                         www.eresearch.ca                                                             Page 2 
 

INVESTMENT CONSIDERATIONS  
 

Strengths 
 Large and growing underserviced market; 
 Strong growth in revenues and high operating margins; 
 Well-established distribution channel providing access to credit-challenged target market; 
 Existing network infrastructure with significant capacity and no capex requirement; and 
 2010 expansion into the USA and the introduction of the Iridium MasterCard to be significant growth drivers. 

 

Challenges 
 Majority of SelectCore’s revenues are generated from sales of prepaid telecom products.  There is no guarantee 

that distribution partners will continue to purchase the Company’s products; 
 Success will depend on the Company’s ability to adapt to technology changes of (1) service and product 

vendors, and (2) evolving trends and demand of customers; 
 Expansion into the USA may not materialize or, if it does, may not be successful; and 
 An economic slowdown could cause demand for the Company’s products to decline. 

 
MARKET 
 
The Canadian market for prepaid telecommunications services is a large and growing market, currently more than 
$5 billion.  There is also a $10 billion plus market for stored-valued cards and a $5 billion market for remittance.  
A poor economy over the last 18 months has seen financial institutions tighten credit requirements, limiting access 
to credit for low to moderate income individuals. 
 
A large and growing underserviced market and the current economic situation provide much opportunity for 
SelectCore.  The Company targets the 20% of the Canadian population that is credit-challenged, which includes 
teens, new immigrants, and un-banked and poor-credit individuals.  SelectCore’s products and services empower 
these consumers with convenience, security and freedom to be self-banked. 
 
In addition, the Company provides a growing suite of wholesale solutions aimed at tier-1 corporate clients, 
including some of Canada’s largest grocery store chains, telephone companies, and retailers.  This is a high-
margin-generating business segment for SelectCore, providing margins from 20% to upwards of 100%.  SelectCore 
is the first company to develop a point of sale activation (POSA) solution exclusively for the independent retail 
chain.  Other products and services the Company provides to the wholesale business segment include transaction 
processing, long distance switching and termination, and call centre support. 
 
IRIDIUM MASTERCARD 
 
On February 9, 2010, SelectCore launched the Iridium MasterCard, a reloadable prepaid credit card that is 
accepted for purchases, and ATM and online use.  The Iridium MasterCard is accepted everywhere MasterCard is 
accepted - at more than 28.5 million locations and 1 million bank machines worldwide.  The Iridium MasterCard 
can be purchased from authorized store locations across Canada for $3.99 and used instantly.  The Company 
intends to roll the product out to its top 4,000 locations across Canada.  A personalized version with added security 
can be purchased for $9.99.  There is no application, credit check, ID or personal bank account required.  The 
Iridium MasterCard will be reloadable up to a $5,000 balance. 
 
Benefits to the cardholder from the Iridium MasterCard will include a low fee structure, online purchases and 
account access, text message alerts, bill payments, global remittance, ATM cash access and direct payroll deposits. 
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MANAGEMENT AND DIRECTORS 
 
Keith McKenzie, Chief Executive Officer, Director 
Ryan Deslippe, President, Director 
Jannet Wang, Chief Financial Officer 
Mohammad Abu-Leil, Chief Operating Officer & VP Sales 
Derek Robertson, VP Operations 
Dan Devolder, Director of IT Operations 
Debbie Villeneuve, Manager, Sales Operations 
 
Martin Bernholtz, Chairman, Director 
Mike Rohrer, Director 
 
SHARE STRUCTURE 
 

Current Issued and Outstanding 
Shares  102,862,298 
Options  5,965,000 
Warrants  0 
Fully Diluted  108,827,298 

 
The Management and Board of SelectCore own approximately 40% of the shares outstanding.  In addition, Mavrix 
Fund Management Inc. and Camlin Asset Management own approximately 13-14% and 10%, respectively. 
 
CORPORATE INFORMATION 
 

SelectCore Ltd. 
1600 Steeles Ave. W., 
Suite 318 
Toronto, ON  
L4K 4M2 
Canada 
 
Telephone:  (905) 752-0352 
Toll Free:    (866) 825-1267 
Fax:  (905) 669-5363 
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ANALYST CERTIFICATION 
 
The Research Analyst who was involved in the preparation of this Research Report hereby certifies that: 
(1) the views and opinions expressed herein accurately reflect the Research Analyst’s personal views concerning any and all 

securities and issuers that are either discussed or are the subject matter of this Research Report; and 
(2) the compensation received for the preparation of this report was not related, in any way, to the Research Analyst’s views and 

opinions expressed herein. 
 
eResearch Analysts on this Report:  
 
Shash Patel, B.Sc. (Act. Sc.), MBA: Shash Patel has been involved with investment research for more than six years, as a securities 
analyst and trader, and as a pension and benefits specialist. He joined eResearch in September 2009. 
 
Bob Weir, B. Comm, B.Sc., CFA: Bob Weir has 43 years of investment research and analytical experience in both the equity and fixed-
income sectors, and in the commercial real estate industry. He joined eResearch in 2004 and has been its President, CEO, and Managing 
Director, Research Services since May 2005. Prior to joining eResearch, he was at Dominion Bond Rating Service (DBRS), latterly as 
Executive Vice-President responsible for supervising the firm’s 34 analysts and conducting the day-to-day management affairs of the 
company. 
 
eResearch Analyst Group:  Managing Director, Research Services: Bob Weir, CFA 
 
Financial Services 
Robin Cornwell 
 
Biotechnology/Health Care 
Scott Davidson 
Mark Mitchell 
 
Transportation & Environmental 
Services/Industrial Products 
Bill Campbell 

Oil & Gas 
Eugene Bukoveczky 
Achille Desmarais 
Eric Eng 
 
Special Situations 
Bill Campbell 
Nick Smart 
Shash Patel 
 

Mining & Metals 
George Cargill 
Eric Eng 
Tony Hayes 
Kirsten Marion 
Shash Patel 
Oliver Schatz 
Graham Wilson 
Michael Wood 

____________________________________________________________________________________________________________ 
eResearch Disclosure Statement 
eResearch operates two business segments: (1) the provision of equity research to the investment community; and (2) the offering of its abilities 
to assist companies raise capital.  
 
The research activities and operations of eResearch are carried out solely by its Research Services division, which provides published research 
and analysis to the investing public on its website (www.eresearch.ca), through its extensive electronic distribution network, and through 
newswire agencies. eResearch makes all reasonable efforts to provide its research, via e-mail, simultaneously to all subscribers. The capital raise 
activities and operations of eResearch are carried out solely by its Capital Services division, which engages only in capital market services with 
Corporate Issuers and Accredited Investors.  
 
eResearch does not manage money or trade with the general public which, combined with the full disclosure of all fee arrangements, the strict 
application of its Best Practices Guidelines, and the creation of an effective "Ethical Wall" between the Research Services and the Capital 
Services divisions, should eliminate potential conflicts of interest. 
 
eResearch accepts fees from the companies it researches (the “Covered Companies”), and from financial institutions or other third parties. The 
purpose of this policy is to defray the cost of researching small and medium cap stocks which otherwise receive little or no research coverage. 
SelectCore Ltd. paid eResearch a fee of $4,000+GST to conduct research on the Company. 
 
To ensure complete independence and editorial control over its research, eResearch follows certain business practices and compliance 
procedures. Fees from Covered Companies are due and payable prior to the commencement of research. 
 
All Analysts are required to sign a contract with eResearch prior to engagement, and agree to adhere at all times to the CFA Institute Code of 
Ethics and Standards of Professional Conduct. eResearch analysts are compensated on a per-report, per-company basis and not on the basis of 
his/her recommendations. Analysts are not allowed to accept any fees or other consideration from the companies they cover for eResearch. 
Analysts are allowed to trade in the shares, warrants, convertible securities or options of companies they cover for eResearch only under strict, 
specified conditions, which are no less onerous than the guidelines postulated by IIROC. Similarly, eResearch, its officers and directors, are 
allowed to trade in shares, warrants, convertible securities or options of any of the Covered Companies under identical restrictions. 

http://www.eresearch.ca/

