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 BLUERUSH  MEDIA  GROUP  CORP. 
 

Price (October 28, 2009) $0.05  

52-Week High-Low $0.11 - $0.02  

Shares O/S 32.3 million 

Market Cap $1.62 million 

50-day Average Volume 32,700 

200-day Average Volume 21,300 

Year-End July 31 

Symbol TSX-V: BTV 

Website www.bluerush.ca  
 

Financial Data (CAD$) 

 
 

eResearch Analysts: Perry Siu, M.A.Sc., CFA Candidate 

    Bob Weir, B.Sc., B.Comm., CFA 
   

eResearch Corporation 

56 Temperance Street, Suite 501 

Toronto, ON    M5H 3V5 

Telephone: 416-643-7650 

Toll Free:  877-856-0765 
 

Note: This report was prepared with public information only.  
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THE COMPANY 
BlueRush Media Group Corp. (“BlueRush” or the 

“Company”), formerly Soyers Capital Limited, produces 

cutting edge digital marketing solutions and rich media 

production services through its wholly owned subsidiary 

BlueRush Digital Media Corp. It has offices in Toronto and 

Montreal. 

 

INVESTMENT CONSIDERATIONS  
Strengths 

 Expertise in production, programming, marketing, and 

innovation and the creativity to combine all those; 

 Abundant cash and working capital; and 

 No debt. 
 

Challenges 

 The economic crisis restrained many of its potential big 

financial clients; 

 Relatively young company establishing its position in 

the market; and 

 Share trading fairly illiquid. 

 

CORPORATE STRATEGY  
 

Key priorities for management include the following: 

 Enhance R&D initiatives to develop applications and 

products from its proprietary technology; 

 Invest in human capital and resources in order to 

facilitate future growth; 

 Work with leading financial institutions as their base 

clientele; 

 Expand its client base to the health and pharmaceutical 

sector. 

http://www.bluerush.ca/
http://www.bigcharts.com/
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CREATIVE MARKETING 
 

BlueRush combines cutting edge programming technology 

with highly creative design production, reforming the 

conventional text-based website presentation into more 

interactive formats. These include Web TV, media e-

newsletter, podcasts, etc. Aside from production, the 

Company also offers hosting technology and services for 

large companies with a broad audience to ease web traffic 

demand of rich media streaming. 

 

FEATURED PRODUCTS 
 

Three-time winner at the 2009 U.S. Internet Advertising 

Competition, BlueRush has a strong portfolio of previous 

work. Some of the biggest names are Bell, Canada Post 

(epost), Manulife, CIBC, Scotiabank, and Remax. These 

productions are not limited to video broadcast on the 

internet, but also include interactive visual presentation, and 

podcasts to mobile devices. 

 

COMPETITION 
 

Being a relatively young company offering a new and 

unique service, BlueRush has little direct competition. By 

blending marketing design production and information 

technology, the Company has put itself in a strategically 

advantageous position. 

 

FINANCIAL REVIEW 
 

BlueRush has experienced rapid revenue growth since 2007, 

with minimal expense with the exception of human capital 

and R&D, an essential investment for the future growth of 

the Company. Moreover, it has maintained a strong 

working capital and cash position in addition to its absence 

of debt.  

 

 
Source: Company Reports 

 
In Q3/FY2009, Revenue declined 34% primarily due to the 

general economic slow-down that particularly affected the 

financial services industry. However, for 9Months/FY2009, 

Revenue is up 15%. Higher operating expenses led to 

negative EBITDA and Net Income in Q3/FY2009. 

During the quarter, BlueRush continued to work with 

leading financial institutions including AGF, CIBC, Canada 

Post and also worked with Hamilton Health Sciences, and 

NewWayGo Pharma Group. The latter two companies 

represent BlueRush’s efforts to move into other industry 

verticals, namely the Health and Pharmaceutical sector.  

 

The Health and Pharmaceutical sector exhibits many 

similar qualities of the financial services sector, including 

complex product offering, the need to educate the 

consumer, and information building. BlueRush’s digital 

marketing solutions are an ideal fit for this industry. 
 

MANAGEMENT & DIRECTORS 
 

Lawrence Lubin, President, CEO, and Director. Founder 

of the Company, Mr. Lubin has over 25 years of experience 

in the financial industry, as well as software application 

development. He served on the management team of 

FootPrint Software (later acquired by IBM), and founded 

Fitech before he started BlueRush. 
 

Len Smofsky, Vice President, Director. Founder of 

commercial and video production company Integra 

Productions, which won an ITVA award on its very first 

video for Sears Canada.  
 

Daniel Ezer, CFO, Director. Founder of D1 Capital, a 

private consulting company which assists small to medium 

sized businesses with capital raising strategies. 
 

Haron Ezer, Director. Founder and president of private 

investment company Ezer and Associates, Mr. Ezer has 

experience designing software applications for the financial 

services industry. 
 

Jim Moriaty, Director. Owner and CEO of Synapse 

Marketing Consultants, Mr. Moriaty is an entrepreneur with 

35 years of experience in the pharmaceutical industry. 

 

CORPORATE INFORMATION  
 

BlueRush Media Group Corp.  

20 Eglinton Avenue West, Suite 2100 

Toronto, ON  M4R 1K8 

Telephone: 416-203-0618 

Fax: 416-848-0021 

Website: www.bluerush.ca 
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