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City Windmills  Swiss Quality ð Cost Effective Energy  

Going Public on Frankfurt Stock Exchange  

Stock Offering: 
 

× Stock is offered at 

0.50 ú 

× Ticker is CYW on 

Frankfurt Stock 

Exchange 

× ISIN Number is 

GB00B3LWG419 

× WKN Symbol is 

A1H7ME 

× All shares are free 

trading 
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City Windmills  Swiss Quality ð Cost Effective Energy  

Going Public on Frankfurt Stock Exchange  

Stock Offering: 
 

× Shares outstanding are 10ô000ô000 

× Pre-money valuation of the company at 0.50 ú per 

share is 5ô000ô000 ú 

× The company is offering 6ô000ô000 new shares 

× The capital raised is 3ô000ô000 ú 
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City Windmills  Swiss Quality ð Cost Effective Energy  

Fundamental Market Issues  

Corporations want to 

be greener and want 

to show it Outdoor advertisers 

have difficulty in 

expanding 

Governments are 

starting to impose 

new green 

standards 

City Windmills provides  

Solutions 
to these issues 



City Windmills  Swiss Quality ð Cost Effective Energy  

The Market of Wind Energy  

The growth rate has not slowed down between 

2007 and 2010. 

 

The world of windmills has been growing at a 

pace of 26% for the last 10 years. 
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City Windmills  Swiss Quality ð Cost Effective Energy  

The Timing is right for new Energies  

× Warren Buffet just invested 5.4 

billion US$ in new energies in the 

USA 

× Small Wind Turbines in USA and 

Canada have grown in number by 

55% per year in the last 2 years 

× Small Wind Turbines in the UK 

have grown by 210% per year in 

the last 2 years 
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City Windmills  Swiss Quality ð Cost Effective Energy  

Energy and Advertisement Revenues  

Revenue of 3õ000 û of 
advertisement per 

year  

Revenue of 1õ000 û of 
energy per year  
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City Windmills  Swiss Quality ð Cost Effective Energy  

The Market of Small Windmills (USA, B2B) 

Corporate Market 

 

× There are 139 million active workers in the USA in buildings or factories 

using 10 m2 (100 sq ft) per employee, each consuming 1ô800 kWh per year. 

 

× With 35% of office buildings, which can potentially be served by small 

windmills (on a flat rooftop or surrounding land), 87.5 million MWh need to 

be supplied. 
 

× The potential small wind market for corporate buildings is 14ô500ô000 small 

windmills or a 145 billion US$ market. 

 

× With a 5% market penetration, which City Windmills is aiming for, the 

Corporate Market for City Windmills is 7.5 billion US$. 
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City Windmills  Swiss Quality ð Cost Effective Energy  

The Market of Small Windmills (USA, B2B) 

 90'300'000  

 2'435'000  

 48'700'000  

Employees in buildings and factories  
(including US Federal Administration) 

Employees in low wind location

5% Market Penetration

Employees in locations with
sufficient wind

7.5 billion US$ of 

potential sales with 5% 

market penetration 
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City Windmills  Swiss Quality ð Cost Effective Energy  

The Market of Small Windmills  

Advertisement Market 

× We help the advertisers expand with a brand new product in new 

locations 

× The US market size for outdoor advertisement was 6.9 billion US$ in 

2010 and growing 5.5% in average over the past 10 years 

× Example of JC Decaux 

× Largest Outdoor advertiser in the world 

× Market cap of 5.1 billion euros 

× Sales of 2.6 billion euros 

× They have 973ô000 advertisement panels in 35 countries (from 400 ú to 

15ô000 ú per panel per year) 
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City Windmills  Swiss Quality ð Cost Effective Energy  

The Market of Small Windmills  

Advertisement Market 

× The big names are JC Decaux, Ströer, CBS Outdoor, Prime Sight, 

Clear Channel, MetroBus, Liote, Lamar, Adams Outdoor Advertising, AdSpace Networks, Inc., Affichage Holding SA, APN Outdoor, 

Burkhart Advertising, Inc., Captivate Network, Clear Media Limited, Daktronics, Inc., DDI Signs, EPAMEDIA, EuroMedia Group S.A., Fairway Outdoor 

Advertising, LLC, MarketForward, Made-U Look Promotions, Primedia Outdoor Pty Ltd., PRN Corporation, Planar Systems, Inc., Van Wagner 

Communications, and Zoom Media, Inc. 253 companies identified. 
 

× The advertisement companies make 400 ú to 15ô000 ú in average 

per billboard per year, all sizes included. 
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Electricity 
Revenues 

Advertisement 

Revenues 

Municipalities 

Outdoor 
Advertisers 

City Windmills 



City Windmills  Swiss Quality ð Cost Effective Energy  

Competitors  

Energy Competitors: 

× Nuclear 

× Oil 

× Coal 

× Hydroelectric 

× Solar 

 

Small Wind Competitors: 

× Tangarie 

× SN Door 

× Urban Green Energy 

× Sauer Energy 

× Helix Wind 

× Quiet Revolution 

× Shanghai Aeolus 

× Mag Wind 

× Enviro Energies 

× Windterra 

× Mariah Power 

× Tesnic 

× PacWind 

× Ropatec 

× Aerotecture 

× BroadStar, etcé 

 

Wind Competitors: 

× Vestas 

× Nordic Windpower 

× Enercon 

× Mitsubishi Power 

× Repower 

× GE Windpower 

× Gamesa 

× Suzlon 

× Gaia 

× Totem Power 

× Venturi 

× Siemens 

 

13 



City Windmills  Swiss Quality ð Cost Effective Energy  

Competition is attempting the Advertisement Avenue  

Some Windmill manufacturers are trying today 

to advertise on their windmills with big firms 

(here a Ropatec Windmill), but without 

measurable success, mainly due to lack of 

advertisement surface. 

 

The market is nevertheless well set for City 

Windmills: 

× Big firms are willing to go ñgreen energyò 

× Big firms are willing to put windmills on 

their rooftops or around their buildings and 

show they are green 

× Big firms are willing to advertise their 

brands on the windmills 

14 



City Windmills  Swiss Quality ð Cost Effective Energy  

Metrics for one City Windmill  

× Can generate revenue from electricity : 

V Between 4ô000 and 8ô000 kWh are produced per year, depending on the wind 

environment, enough for one household 

V 1 kWh can be sold between 0.08 ú and 0.31 ú 

V Annual revenue can be between 400 ú and 2ô000 ú 

 

× Can generate revenue from advertisement : 

V Advertisement on a billboard is sold between 3 ú and 6 ú per 1ô000 contacts (CPM) 

V In very visible spots, the number of contacts can go up to 72ô000ô000 per year 

(example of Heathrow Airport roundabout) 

V Annual advertisement revenue can be between 0 ú and 360ô000 ú 

3õ000 û of 

advertisement per year  

1õ000 û of energy  

per year  
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City Windmills  Swiss Quality ð Cost Effective Energy  

360õ000 û 

0 û 

0 û 1õ000 û 2õ000 û 

3õ000 û 

0.31 û / kWh  

0.15 û / kWh  

36õ000 û 

0.092 û / kWh  

0.084 û / kWh  

0.20 û / kWh  
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Potential Revenue for one City Windmill  

Energy Revenue  16 

0.21 û / kWh  


